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Preface:

For this assignment the theory used was from two books which are Robson and Veal which are mention in the bibliography section.  

Introduction:

For this assignment the quality survey of Salle a Manger is going to be evaluated. The survey is a questionnaire which was used in carrying out research, on request by CHN University management in Netherlands, on a restaurant that is in Salle a Manger. Salle a Manger is part of the training hotel of CHN. The questionnaire and the information that has been given will be analyzed. Then the research objectives that were used for this questionnaire will be identified. After, the questionnaire of Salle a Manger will be criticized and an explanation will be given by using information from the marketing research lectures and theories from the textbooks. Next the questionnaire will be criticized. Finally tips and suggestions on improving this questionnaire and reasons will be mentioned.
1. Research objectives:
The objective is to find out what were the objectives and purpose that the Salle A Manger restaurant used when they did research. 
The purpose of research for the Salle A manger restaurant was that the survey was designed to look at: 
· Customer satisfaction

· Be informed with the quality

· Range of products 
· Price of products.
The questionnaire had open and close ended questions, and it was clear and easy to follow. The questionnaire was split into three groups, the assortment, quality and price and general. 
Questions 1 - 10 in the assortment section of the questionnaire refer to the variety of the products offered by Salle a Manger. Questions 11- 16 in the quality and prices section are used by the restaurant to see what the customers opinions are about what is offered. Questions 17 - 19 in the general section are used to get the customers opinion about the variation of products, if the opining hours of the restaurant are suitable or need to be changed and the customers opinion on the overall service of the restaurant.

2. Criticism of Salle A Manager Survey:
This questionnaire is clear and easy to follow but it would take more than five minutes to complete. Having a questionnaire that takes more than five minutes to fill is not good because after five minutes the person answering may be bored and may quickly fill in the answers not giving the correct opinion. This would not be good as the result of the questionnaire would be misleading. 
In this questionnaire there are some questions which the answer has to be circled, according to (Robson, 202, p249) answering by putting ticks in boxes is familiar to most respondents and circling answers can be confusing. 

On the second page of the questionnaire there are questions that give only yes and no for a choice of answer. According to (Robson, 202, p243), also in the choice of answer no opinion should be included as some people may have no opinion.


At the end of the questionnaire there is no thank you, according to the design and layout, (Robson, 202, p248-249), even if there is a thank you note at the start of the questionnaire there should be a thank you note at the end of the questionnaire.
On  the second page, already given is the opinion for the person who answers the question, instead of saying “the quality of the coffee and tea is good”, this question is based on the view of the person or people involved in creating questionnaire. The question asked should be is the quality of the coffee and tea good? This way the question will not be biased and will lead to a wrong answer. (Robson, 202, p243).
On the second page of the questionnaire there are some questions about quality and price, which have a choice of answer of yes and no and below for each question there are some lines, it is stated on the questionnaire that if no is chosen as choice of answer an explanation should be given. The first question does not have any lines and there is no space to write.

On the second page there was a question which was, “compared to the previous year, I believe that the assortment has improved and there is a choice of answer”. For this type of answer the date and the year should be mentioned. 

There is a mistake in the questions that are in the quality and price section of the questionnaire. The questions have a choice of answer yes/no, it is not clear if a reason why needs to be give for yes/no or both. These questions are not clear and are confusing. It would be better if the questions had only a choice of yes/no. (Veal, 1997, p165)

3. Improvement suggestions of Salle A Manager Survey:

This section is about improving this questionnaire so that it could be suitable for its purpose and there will not be any bias questions and any of the mistakes mentioned in the criticism of the questionnaire. 
A questionnaire is a list of questions, submitted for replies that can be analyzed for usable information; the questions should be close ended, such as yes/no, true/false, or multiple choice with an option for other to be filled in, or ranking scale response options. (http://writing.colostate.edu/guides/research/survey/com4a2a.cfm )
Closed-ended questions are more easily analyzed. Each answer can be given a number or value so that a statistical reading can be assessed such as a graph. If open-ended questions are analyzed quantitatively, the qualitative information is reduced to coding and answers tend to lose some of their initial meaning. Closed-ended questions can be more specific. Open-ended questions allow person filling the questionnaire to use their own words, it is difficult to compare the meanings of the responses. The questionnaire could be improved by only using close ended questions, the length of the questionnaire will be short and also the questionnaire will be quick to fill. (http://writing.colostate.edu/guides/research/survey/com4a2a.cfm )
When improving this questionnaire it is better to have closed questions rather than open ended ones, offer a no opinion option. The questionnaire should take less time to fill. The layout of the questionnaire should be change as it is boring, its like an exam paper, it should be interesting such as a border could be added, a catchy title and a thank you note at the end.
Conclusion:
For this assignment a questionnaire from the Salle manger restaurant was evaluated and analysed. First the research objectives were identified, then the questionnaire was criticized and finally suggestions for improvement were given. In doing this assignment we used research books which are mentioned in the bibliography.

The questionnaire of Salle a Manager was not designed properly and it was criticised and suggestions to improve it were given. The questionnaire would be better if it was short taking five minutes or less, the questions could be numbered and the order of the questions could changed for short to long.
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